
Alkoholreklam på TV  

IOGT-NTO:s anmälan 

Alcohol Marketing 
Without Borders 

 
 





Audiovisual Media Services 
Directive 2010/13 

 
• Member States are free to have more detailed or 

stricter rules.  
• Such rules should be in compliance with Union law. 
 

발표자
프레젠테이션 노트
Detta gäller för alkoholreklam i Sverige. Här finns även en beskrivning av vad ”måttfullhet” innebär enligt KO. Se ex sista punkten, som kan innefatta den direktpost om vinklubbar etc som många fått senaste året.



The Swedish Radio and 
Television Act 

 
• Marketing of alcoholic beverages is not allowed in 

television programs.  
• Programs in television broadcast may not be 

sponsored by any party whose principal activity is the 
manufacture or sale of alcoholic beverages. 

• The Swedish law only applies to broadcasting 
companies established in Sweden. 
 

 

발표자
프레젠테이션 노트




Advertisements 

Sponsorship 





 

Country of reception 

•Swedish law applies even when an advert is broadcasted 
from another country but entirely or mainly targets Sweden 
and a Swedish audience.  
 
• Sweden has the right to start a procedure of enhanced 
cooperation with the British authorities to ensure that the 
broadcasters comply with Swedish laws.  
 

•If the broadcasting continues the complaint may become an 
issue for the EU Commission.  
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