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  Altering Alcohol Scene  

  
 Changes in various directions over the last 

three decades: 
  Steady increase in Production, availability & 

consumption 
 Change in its trends & pattern, 
 Harmful & adverse social consequences at  

individual & societal level. 



Steady increase in production, availability, 
 introduction to new brands  1990’s onwards. 
 Revenue to States: Rs. 26000 Crores, 
US$4333 million (2007-08) 



Changes in various directions 
 

 
 Alcohol Production 
 23 times increase in 

production 1975-
2008( 169.4 million 
liters to 3900 million 
liters) 
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Alcohol consumption (million liters) 

Beverage 
type 

2000-
01(Qnt) 

2007-
08(Qnt) 

Indian 
made 
foreign 
liquor 

719.90 1258.0 

Beer 561.60 1210.0 

Wine     0.45       8.4 

IMCL 1721.9 2642.0 

Total 3003.45 5118.4 



Alcoholic beverages 

 Availability from 2000-
01 to 2007-08 
 

 Source: All India 
Distillers Association, 

 New Delhi 
 

Type of 
Beverage 

% increase 

IMFL 74 

Beer 115 

Wine 1776 

IMCL 53 



Per-capita consumption 

 Steady increase in per-capita consumption 
( 3.7 liters men 15-64 years 2007-08) 

  In states like Maharastra, Karntaka, Kerala 
& Punjab, Per-capita varies between 6-10 
liters, equal to some of the indices of 
European countries. 
 



Change in alcohol…. 

 Previous abstinence groups getting inclined 
to alcohol ( middle class) 

 Lowering of age of initiation, 15-24 years 
youth cause of concern 

 Diminishing difference in rural & urban 
population( 32% vs.31% NFHS,III 2005-06) 

 New social images, context & meaning of 
alcoholic beverages 

 Beverage preference: hard liquor 
 



Change in alcohol…. 

 Attitudinal changes, favorable, no longer a 
stigma 

 Proscribe to prescribing norms 
 New impetus with globalization, free economy   
 Becoming part and getting associated with 

economic development 
 Association seen with westernization and 

modernization 



Marketing strategy 



Marketing strategy 



Change in alcohol….. 

 Central and state governments: Vying for 
maximum revenue, around 26k crores. 

 Transnational and multinational companies- 
new players, new marketing strategies and 
eye on developing economy. 
 



Changing alcohol scene….. 

 Regional variations in terms of beverage 
preference, population groups 

 Home brewed to hard liquor : tribal, rural 
population 
 



Public health perspective 

 62.5million alcohol users (National 
survey,2004) 

 5-15% problematic drinkers in a given 
population 

 Alcohol related disorders: liver, cardiac, 
nephrological and psychiatric problems ( 1in 
5 beds occupancy in a large hospitals) 



Public health…. 

 Alcohol related 20% road traffic accidents 
and 35% injury are treated in hospitals 

 Underage drinking and driving ( recent years 
show more and more such incidences 

 Association with high risk sexual behaviour 
and vulnerability towards HIV transmission 
( WHO,2005) 
 



Public health…… 

 34% of all suicides committed under influence 
of alcohol/ related to alcohol use.  

 270,000 people die due to use and abuse of 
alcohol every year.  

 The direct/ indirect costs attributable to 
people with alcohol dependence alone 
estimated more than 3 times the profits from 
alcohol taxation. 
 



Alcohol policy…. 

 Prohibition:Article 47 of Directive principles“the 
State shall endeavor to bring about 
prohibition of the consumption, except 
for medicinal purposes, of intoxicating 
drinks and drugs which are injurious 
to health.”  



Alcohol Policy…… 

 Alcohol related policies remain prohibition 
centric in 50’s.  

 20 points program suggest dry days, opening 
of liquor shops & do’s and don'ts. 

 State government has a Prohibition 
department to teach against evils of drinking. 
 



Issues cont… 

 Regulatory laws like hours of sale, sale to 
minors and drunken driving are rarely 
followed. 

  The Indian Motor Vehicles Act witch 
specifies a blood alcohol cut-off of 30mg.% 
for drivers strictest in the world but still 
drunken driving is a norm on highways or 
any other parts. 



Issues in alcohol intake 
 Price & Taxation Measures: These remains an 

effective policy measures. 
 Indian context, the high taxation is sometimes 

proving counter measures. Alcohol as a commodity 
is relatively price inelastic , an increase in its price 
would simply increase the expense of alcohol 
consumers. 

 It may aggravate the economic hardship of family 
members, without necessarily reducing any of the 
other negative impacts. 
 



Social & Economic costs 

 Common tendency among users to indulge in heavy 
drinking 

 Besides alcohol related health damage, 
violence( particularly domestic), marital conflict, 
neglect of children. 

 Family health and welfare suffer, women more prone 
to stress, psychological adjustment, co-dependency 
etc. 



Issues….. 

 Role of alcohol industry need close 
examination 

 Must be of multi-stakeholders 
 So far lip services social responsible 

organizations, messages like safe drinking 
etc. 

 Rationale policy for responsible corporate 
role 



Knowledge gaps… 

 The gap evident from national data 
perspective & operational research on 
various control policy measures & legislation: 
drunken divining, underage drinking, 
domestic violence, health label warnings, 
advertisement & promotion . 

 Role of surrogate advertisements on part of 
alcohol industry.   
 



Research implications... 

 During compilation of WHO Global Survey on 
Alcohol & Health 2008, the following research/ 
knowledge gaps: 

 Legal definitions of alcoholic 
beverages( 2.5%,4%) 

 No reliable information on unrecorded/ illicit 
consumption of alcoholic beverages, well 
entrenched cottage industry. 
 



Knowledge gaps… 

 The gap evident from national data 
perspective & operational research on 
various control policy measures & legislation: 
drunken divining, underage drinking, 
domestic violence, health label warnings, 
advertisement & promotion . 

 Role of surrogate advertisements on part of 
alcohol industry.   
 



Action Plan 
 Assessment of problem, especially among youth 
 Social structural population based intervention –

factors and to overcome risky behavior 
 Strengthening primary care, grass-root level services 
 Information, Education & Communication: clarifying 

myths, providing problem solving skills. Involvement 
of already existing infrastructure 



Action Plan…… 

 Community-based programs: 
 Well-being, healthy life styles, harm reduction 

measures, focus on underage drinking, youth 
 Non-chemical alternatives 
 Recreational, infrastructure, skills 

development 
 Community actions shape attitudes 



Action plan 

 Multi-sectoral approach 
 Need for co-ordination GO& NGO sectors 
 Better co-ordination : health, welfare, 

economic development programmes. 
 Utilisation of CBO,s 

 
 



Conclusion 

 Need assessment 
 Rationale alcohol policy 
 Strengthening of primary care, grass-root 

level organizations 
 Best investment : Prevention and treatment 

go together 



 
 

Thank you 
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