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Overview 

• 2008 strategy to promote coherent 
multi-sectoral approach to global 
health  

• UK governments actively promote 
global expansion of alcohol industry 

• Health strategies blind to global 
dimensions 

• How can governments promote health 
goals when this conflicts with trade 
objectives & key economic actors? 

 

 



Top 10 UK exports of agri-food & 
drink, by value, 2010 

UK Food & Drink Action Plan 2012 



Global expansion of UK industry 

“While the US remains our largest export market by far (over €2 billion), the growth 
of the sector depends on the economic vitality of emerging markets.”  
http://spirits.eu/article.php?id=134&newsletter_id=6&preview=0 

https://webmail.exseed.ed.ac.uk/owa/redir.aspx?C=FrcOSEtZNEeIAfJrZ0U0DJYTGn4SltBIjUOt0cQ2DoAQ5iduoImc1xp2dxiBkl4wM2I2yyXONfA.&URL=http%3a%2f%2fspirits.eu%2farticle.php%3fid%3d134%26newsletter_id%3d6%26preview%3d0


Active promotion of industry 
objectives:  

(i) Enabling investment 
• 2011, assisted Diageo’s purchase of a controlling 

stake in Chinese brewer Chengdu Quanxing Group 
Co – described by Foreign Secretary William Hague 
as a “notable success” 

 
“I am … grateful to Her Majesty’s Government for their 

strong support for our company as we have pursued 
this chance to grow our business in China.” – Paul 
Walsh, chief executive 



(ii) Securing tariff 
reductions 

• In 2010, SABMiller sued the Indian state of Andhra 
Pradesh for “unfair discrimination” against its 
products, resulting in a reversal of policy and a 
dramatic increase in SABMiller sales in that region 
(Euromonitor, 2011).  

 
“Our team in India worked closely with SABMiller and 

local authorities in Andhra Pradesh to remove 
restrictive regulations prohibiting beer sales, worth 
over $80m in sales to that company” – William 
Hague, 2011  

 



(iii) Facilitating 
privatization 

• Guided Diageo’s 2012 takeover of Meta Abo, 
Ethiopia’s second-largest beer company 

• “UK Trade & Investment’s Ethiopia team supported 
and guided the company through the tender 
process” (UKTI, 2012a) 

• “As a result of the support UKTI gave us we were as 
well prepared as we possibly could be ... We had 
access to decision makers, to opinion formers and to 
a wealth of experience of doing business in Ethiopia” 
(UKTI, 2012b). 

 



(iv) Giving access to development 
aid 

• Cameroon: DfID has supported Diageo in using 
locally grown sorghum in its beer brewing 
operations. It gave match funding of $250,000 
through the Africa Enterprise Challenge Fund 

• Sudan: SABMiller nr $1m from the fund to introduce 
local sourcing for cassava for its brewing operations. 

• DfiD rationale: assisted small farmers to increase 
their yields and sell their crops. 

 
http://www.theguardian.com/global-development/2012/dec/11/aid-diageo-uk-
private-sector-scrutiny/print 

 



CSR or price subsidy? 

http://www.sabmiller.com/files/presentations/2012/101012/africa_quarterly_divisional_seminar.pdf 



(v) Challenging regulation under 
WTO agreements 



(vi) Promoting industry 
interests in trade 

negotiations 



Reconciling the push for global 
expansion with ‘Health is Global’? 



Ten Principles of the strategy 



An outcomes framework for global 
health 2011-15 

• Envisages no “difference in 5 years time” 
• No commitment that “we will” do anything 



Alcohol strategies blind to 
global context 

- health impacts & policy 

Neither “international” nor 
“global” appear at all 



Tobacco Control in a Global Context  



http://www.publications.parliament.uk/pa/ld199899/ldhansrd/vo990518/text/90518w01.htm 



Steps towards coherence 
• Tensions between health, economic & trade 

objectives need to be identified & managed 
• Steps towards minimising global harm: 
1.  Alcohol policies must incorporate global dimensions; 

health isn’t just a domestic issue 
2. Guidelines to preclude active promotion of industry 

interests overseas 
3. Preclude industry from receiving development 

assistance  
4. Encourage commitments not to challenge health 

policies within WTO & other contexts 
5. Avoid scope for investor state disputes 


	Trade is Global, Health is Parochial:�The UK government, the alcohol industry and global health
	슬라이드 번호 2
	슬라이드 번호 3
	Overview
	Top 10 UK exports of agri-food & drink, by value, 2010
	Global expansion of UK industry
	Active promotion of industry objectives: �(i) Enabling investment
	(ii) Securing tariff reductions
	(iii) Facilitating privatization
	(iv) Giving access to development aid
	CSR or price subsidy?
	(v) Challenging regulation under WTO agreements
	(vi) Promoting industry interests in trade negotiations
	Reconciling the push for global expansion with ‘Health is Global’?
	Ten Principles of the strategy
	An outcomes framework for global health 2011-15
	Alcohol strategies blind to global context�- health impacts & policy
	Tobacco Control in a Global Context 
	슬라이드 번호 19
	Steps towards coherence

