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발표자
프레젠테이션 노트
Thank you chair, Good afternoon everyone, My  name Sopit Nasueb at  Health Promotion Policy Research Center from Thailand. I hope my presentation isn’t going to take to long and that you will find it interesting. My topic today is “Follow-up on  Law Compliance of 
Off-Premise Alcohol Retailers on Minimum Purchase Age Restriction”


Overview TVHPR

e Background and objective
e Methods

e Results

e Limitations

e Conclusion
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발표자
프레젠테이션 노트
Briefly, I have five things to say, start by the background and objective, next to methods and move on to results and limitations, lastly conclusion


Background “YHPR.

e Several studies showed that alcohol consumption increase
among underage groups.

— from 73 responding countries became higher by 71% over the five-
year period. (Global status report on alcohol and health, 2011)

e In 2011, the National Statistical Office of Thailand Survey

found that (National Alcohol Report 2013: Thailand's Alcohol Situation and Related
Harms , Center for Alcohol Studies.)

— 31.5% of Thai adults are drinking with high gender discrepancy

— aged 15-24 years old, increased from 21.6 in 2001 to 23.7 in 2011
which was about 1% increase annually

— This survey showed that drinking prevalence among teenagers exceeds
those of adults.

e Thal law:

— The 2008 Alcoholic Beverages Control Act set the minimum purchase
age (MPA) at 20 years old
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발표자
프레젠테이션 노트
Now let me begin explaining to background of this study
For young people, lots of studies around the world pointed out that alcohol consumption increase among underage groups.
 In Thailand, the last national survey in 2011 showed that;
 the adults drinking prevalence was 31.5%
 For young age 15-24, the prevalence increased over the past ten years, from 21.6 in 2001 to 23.7 in 2011 which was about 1% increase annually
 For Thai law, there are many measurement for youth, such as minimum age, partial ban advertising, ban on drinking youth focused venues example education, public park. For this research I would like to focus on minimum purchasing age at 20 years old. 


HPR
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Background (Cont.)

Figure 1: Proportion of purchase successes by variable in 2010 [ wavelst]
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발표자
프레젠테이션 노트
This slide show  Compliance of off-premise alcohol retailers with the minimum purchase age law or the first wave. 
This study found that overall, 98.7% (n=808) of purchase attempts  were successful. While three provinces had a very small proportion of sales refusals, 100% of purchase attempts in Songkhla province were successful. The proportion of  successful attempts made in different outlet categories, outlets with a different number of vendors and outlets displaying law cautions
and advertisement signs presented similar results.


Objectives CVHEPR.

e This study primarily aims to examine compliance of
off-premise alcohol retailers on MPA regulation.

e This Is the second surveys to follow up change
compliance retailers on MPA after the first wave 2011
and followed by the launch of public campaigns to
strengthen enforcement in three provinces.
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발표자
프레젠테이션 노트
Let’s look now at objective of research;
This study primarily aims to examine compliance of off-premise alcohol retailers on MPA regulation. 
This is the second surveys to follow up change compliance retailers on MPA after the first wave 2011 and followed by the launch of public campaigns to strengthen enforcement in three provinces.



Methods - hPR
e Population and data collection technigues

Part 1. Sample of 251 alcohol retailers 64 (25.5%)
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발표자
프레젠테이션 노트
Move on now to methodology that we use;
This study consists of two steps. For the first part, A decoy protocol was used to quantify compliance of 251 alcohol retailers from three categories; grocery, modern convenient store and department stores. Multi-stage sampling was applied to obtain the samples in 3 provinces: 
 In first stage sampling:  selected with different geographical locations and density of alcohol licenses per capita ; Nakorn Sawan (northen), Songkhla (south) and Surin (north-east). 
 In the second stage sampling: main streets or business area three provinces selected to increase the likelihood of achieving the specifies number of samples and for feasibility of the survey.

The second part is survey of vendors participated in the first part. This to determine their awareness of regulation,  campaign and related attitudes.



Methods (cont.) PHPR.
e Purchase protocol

— ldentify of youth volunteers
- Male and female 16-19 years old: 7-10 person/province
e Live at local residents in survey sites

— Process

e Youth paired with adult volunteer or assistance researcher
e Purchase procedure
e Particular brand and type of alcoholic beverage,
e Timing of purchase
e Conversation dialogue were strategically and purposely planned.
— This study was approved by the Ethical Committee of the
Institute for the Development of Human Research

Protections, Ministry of Public Health, Thailand.

e Data Analysis
— Descriptive: frequency and percentage
— Chi-square test
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발표자
프레젠테이션 노트
This slide show
Purchase protocol was designed base on 
 This study Identify of youth volunteers are male and female 16-19 years old and live at local residents in survey sites, use 7-10 person per province
 Process for purchasing youth  paired with adult volunteer or assistance researcher and make 4 steps
Purchase procedure 
Particular brand and type of alcoholic beverage, 
Timing of purchase
Conversation dialogue were strategically and purposely planned.
This study was approved by the Ethical Committee of the Institute for the Development of Human Research Protections, Ministry of Public Health, Thailand.
Data Analysis for this study use descriptive: frequency and percentage  and Chi-square test
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Result

Table 1: Characteristics of alcohol retailers

—

HPR

Characteristics No. %
1. Alcohol retailers by province
Surin 116 46.2
Nakorn Sawan 64 25.5
Songkhla 71 28.3
Total 251 100.0
2. Alcohol retailers by category
Grocer 168 66.9
Department store 15 6.0
Mini-mart 68 27.1
Total 251 100.0
3. Number of vendors in the outlet
1 312 62.2
2 145 28.9
3 45 9.0
Total 502 100.0
4. Gender of vendor
Male 144 28.7
Female 358 71.3
Total 502 100.0
5. Estimated age of vendor
< 30 years old 165 33.2
30-45 years old 147 20.6
46-60 years old 124 24.9
> 60 years old 61 12.3
Total 497 100.0

Characteristics No. %
6. Placement of alcohol in the outlet
Front 164 34.9
Back 88 18.7
Other 92 19.6
Total 470 100.0
7. Law caution in the outlet
Yes 153 30.5
No 349 69.5
Total 502  100.0
8. Content of the law caution
time of sales & minimum purchase age 130 85.0
Other 23 15.0
Total 153  100.0
9. Alcohol advertisements in the outlet
Yes 87 17.3
No 415 82.7
Total 502  100.0



발표자
프레젠테이션 노트
I would like to expand on the results of characteristics of alcohol retailers;
-  62.2% of the alcohol outlets had only one vendor, 57.8% had two or more vendors, and 71% of all vendors were female.
The estimated age of a third of vendors (35%)  from observation was under 30 years old. In 34.9 % of the alcohol retailers placed alcoholic
beverages in front of the outlet. The majority of the alcohol outlets did not display relevant law cautions and  advertisement signs


Result (cont.)

Table 2: Association between variables and purchase success
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30-45 years old 147
= Y 138 (93.9) 9 (6.1) None 415
c 391 (94.2) 24 (5.8)
— 46-60 years old 124 Yes 87
> 60 years old 61 121 079 >4 83 (95.4) 4 (4.6)
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발표자
프레젠테이션 노트
The study results demonstrated that the proportion of successful and unsuccessful purchases. When vendors checked the age of the adolescent, the proportion of successful purchases dropped significantly from 98.1% to 100%. As a consequence, the verification of type of outlet  and law caution had a statistically strong association with purchase success.
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발표자
프레젠테이션 노트
This graph show  compare compliance of off-premise alcohol retailers with the minimum purchase age law between the first wave and second wave.
This study found that overall, 94%of purchase successful attempts   were decrease in the second wave. Furthermore, the proportion of  successful attempts  outlets with a different number of vendors and age check were decrease from first wave. 
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발표자
프레젠테이션 노트
The proportion of  successful attempts made in ID check were increase in second wave and different outlet categories and outlets displaying law cautions were decrease 



Result (cont.) HPR.

Figure 3: Awareness of regulation, campaign and attitude of the MPA law
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발표자
프레젠테이션 노트
For questionnaires found that 96.6% of vendors acknowledged the MPA law and 44.8% regularly complied with the law. Quite high campaign recognition and support for the law. A majority of vendors (68.2%) strongly agreed with the law. 62.8% of vendors had learnt about the campaign implemented by local advocates. 80% of perceived vendors had high awareness of enforcement the MPA law.



Conclusions TWHPR

e The introduction of local campaign promoting
MPA law contributed to the compliance on the
law of vendors.

e Serious efforts and active involvement of the
local officials and advocates can increase
awareness of the MPA law of the alcohol
retailers and strengthen law enforcement.
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발표자
프레젠테이션 노트
To sum up, firstly  the introduction of local campaign promoting MPA law contributed to the compliance on the law of vendors. 
And  lastly serious efforts and active involvement of the local officials and advocates can increase awareness of the MPA law of the alcohol retailers and strengthen law enforcement.



Limitations “PHPR.

e |dentify alcohol outlets studied actually held a sales
license.

e Not use the physical addresses of the alcohol outlets
officially registered.

e Different campaign implemented by local advocates
each provinces

e Data of questionnaire part may be over or under
estimations.

e Not a provincial and national representative.
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Thank you for your attention

Sopit Nasueb

Health Promotion Research Policy Center (HPR)
Center for Alcohol Studies (CAS)

International Health Policy Program (IHPP)
sopit@ihpp.thaigov.net
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