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Role of Alcohol Advertising and

Promotion

* Australian children and
adolescents are exposed to
large amounts of alcohol
advertising.

* The effect of this promotion
may be cumulative.

* Interventions that reduce
exposure of children and young
people to alcohol promotion
have potential to change
behaviour and reduce alcohol
related disease.

- Cancer

_ Council
2 b Victoria


발표자
프레젠테이션 노트
Australian children and teenagers are exposed to large amounts of alcohol advertising, on television, at festivals and sporting events through sponsorships, in print , online and outdoor billboards.

The evidence also suggest that the effects of exposure may be cumulative; in markets with greater availability of alcohol advertising, young people were more likely to continue to increase their drinking as they moved into their mid-twenties, while drinking declined earlier in those who were less exposed.

The best evidence of a cause and effect of alcohol advertising and harm is around the effect on children and young people.  For example, studies into the effect of alcohol marketing have found an association with the uptake of alcohol use; while studies on the long-term impact of adolescent alcohol use consistently show that early and frequent use of alcohol approximately doubles the risk of alcohol-related problems later in life, including an increased risk of a range of chronic diseases.



For this area policy optionsand interventions incluc
a) setting up regulatory or co-regulatory framewm erably

WHO GLOBAL STRATEGY

Alcohol advertising

with a legislative basis, and supported when appropriate by
self-regulatory measures, for alcohol marketing by:

iv.

regulating the content and the volume of marketing;
regulating direct or indirect marketing in certain or all media;

regulating sponsorship activities that promote alcoholic
beverages;

restricting or banning promotions in connection with activities
targeting young people;

regulating new forms of alcohol marketing techniques, for instance
social media;
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Alcohol advertising:

key advocacy areas

\

* Key advocacy areas

* Ban all alcohol advertising, sponsorship and promotion
at times and in places that have high exposure to
children and young people

* Set up an independent alcohol advertising regulator
with strong enforcement powers

* Highlight inadequacies of current self-regulatory
framework
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Promotion of alcohol and sport
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Promotion of Alcohol in Sport

& * Alcohol advertising is largely
| self-regulated by the
industry

! * Alcohol advertisements are
prohibited on Free to Air TV
prior to 8.30pm

T B | © However, an exemption
I 2 ' applies to live sporting
' events broadcast on TV
JIMBEAMRUGBY » before 8 30pm
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발표자
프레젠테이션 노트
Alcohol companies constantly argue against the implementation of regulatory approaches that have a strong evidence base for effectiveness , including controls on advertising and promotion.
 
Instead industry emphasise the value of voluntary regulation, the importance of educational approaches, and an emphasis on personal responsibility – and increasingly, parental responsibility
 
However, research consistently shows that voluntary advertising codes of practice do not protect young people from exposure to alcohol and unhealthy food advertising (in particular, responsible drinking messages are strategically ambiguous); and that the emphasis on personal responsibility fails to properly acknowledge the effect of environmental and economic factors on people’s decisions. 
 
There is high public support for some interventions such as stricter regulation of alcohol and junk food advertising to children Nonetheless, despite evidence base and public opinion, industry arguments and strategies are often effective in deterring governments.  
 
Industry and industry-supported groups lobby against effective strategies and for ineffective strategies and fund research to instil doubt about non-industry-based research—primarily through misrepresentation and critique of data and methods.



Ad Shame

Digital Advocacy Platform
.‘

Develop an online community of concern around marketing of
alcohol - and junk food - to children and young people,
particularly through sport.

Create a digital platform where the community can name and
shame particular promotions for alcohol products targeting
young people

Expose the extent of the problem in an ongoing way,
cumulative body of examples

Use these to lobby on behalf of the community for regulatory
reform
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발표자
프레젠테이션 노트
Adshame is a new online advocacy destination where Australian consumers can name and shame advertisements promoting unhealthy food/eating habits and alcohol consumption to children and teenagers.  A particular focus of the site is the sponsorship and promotion that occurs through sport. 
 
The aim of the new website is to empower Australian parents and ensure their voices are heard loudly and clearly. We want to hear from them about misleading and unhealthy advertising so we can lobby and advocate for changes to laws and industry behaviour on their behalf.  
 
Adshame will showcase all ad submissions of unhealthy food and alcohol advertisements targeting children and adolescents. By exposing the sheer extent of the problem, the site will demonstrate that the food industry’s self-regulatory scheme has seriously failed to protect children and adolescents from the harm of unhealthy food and alcohol advertising. 
 
The AdShame website is supported by  a number of partners who believe that legislation is urgently needed in Australia to protect children from the detrimental effects of unhealthy food and alcohol advertising.:



Campaign Launch

Develop a viral video that highlights the loophole allowing alcohol
advertising being shown on TV prior to 8.30pm

Call to action to post an Infographic, share a link to the video
Use #AdShame on Twitter and Facebook

Blogger strategy to encourage commentary




Viral Video
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Half of all alcohol ads on TV are seen
by kids.

If alcohol advertising doesn't belong during cartoons, why i= it ckay during live
gport? In 2012, 245,000 children under 12 watched the NEL Rugby Leaguse
Grand Final

Alechol advertising on commercial televizgion iz banned during children's
viewing hours and should only air between 8:30pm and 5:00am._ But a loophole
in current regulations means there's no limit on the amount of alcohol
adwvertizged that can be shown during live sporis broadcasts, when thousands
of young children are watching.

Re=search shows us that alcohol marketing is everywhere, particularly during
gporting events like NRL finals =eries and the AFL grand final which is
Augtralia'e most watched gporting event. It reported that 18 per cent of the




Search

Are you unhappy about your kids
being exposed to alcohol advertising?

If alcohol advertising doesn't belong during
cartoons, why is it ockay during live sport?
Live sport broadcasts are among the highest
rating shows for young Australians,

Help us to protect them and join our call for

How you can help

We are asking parenting bloggers to get behind our campaign and call on Free TV to close the loophole
that allows alcohol ads to air during live sport.

Here are just some of our suggestions for ways you can get involved. Of course please feel free to pick
what's nght for you, your blog and your audience.

1. Post the infographic and share the facts on your social media channels along with a link to our
adShame video. Please use the hashtag #adShame on Facebook and Twitter so we can promote
your support. We will be monitoring the hashtag on an ongoing basis, so we can give you feedback,
updates and comments as the campaign progresses.

. Write a blog about why you are concemed about the alcohol advertising to children. As a parent,
how do you feel about your kids watching alcohol ads duning live sport? Do you worry about how
exposure to alcohol advertisements will influence them? Do you think that alcohol and sports are
inextricably linked in Australian culture? Share your views to your readers and encourage them to




Children that
regularly see alcohol

advertising are [1e1

B likely to start drinking
at a younger age
and drink at harmful

levels as an adult.
UNHEALTHY DIETS

are risk factors for major
chronic diseases such as CHILDHOOD OBESITY REDUCING CHILDREN'S
cancer and diabetes. 25% of Australian children EXPOSURE
are overweight or obese. to alcohol and unhealthy food
Junk food advertising plays advertising is an important step
a role in bad diets. towards reducing health
problems later in life.

Source: Mational drug strategy househald sunvey 2012
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QI
71 O/O of adults were in favour of a ban

on junk food advertising at times when
children watch television.

83%

of Australians support
a ban on alcohol advertising
[ until after 9.30pm

It’s time to take

ACTION & CHANGE

the way unhealthy food & alcohol is
promoted to children and young people.




#adshame

o) Luke 25 Sep 12
Stanley

@_lukestanley
Just sat opposite the
director of the Haribo TV
ads in Cafe Nero. Wanted
to askifhe was
responsible for the cheesy
jingles #adshame

Tweet #adshame
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Self-regulation isn't working.

adShame ig about highlighting the ways in which the alcohol and food
industries regularly flout the rules when it comes to responsible advertising
of unhealthy producte to children.

We're concerned about the effecta of food and alechol advertising upon young
people. Children’s

There ig evidence that

. In Augtralia, alcohol advertiging makesa
drinking culture the cultural norm.

The food and alcohel industries have a huge conflict of intereat when it comes
to regulating their advertiging, and as a regult the current voluntary system
regults in our children being exposed to large amounts of advertising for
alcohol products and unhealthy foods and drinks. What is needed is fair and
independent regulation of these practices.
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o

Further launch of elements of AdShame - including
unhealthy food marketing

Exposure of the failure of self-regulation to address
exposure of young people to alcohol marketing

Dossier of examples outlining the breadth and depth
of marketing young people

Understanding in the community around the volume
of marketing

Empowerment of parents to take action on the issue
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-
Half of all alcohol 55 onTV
are seen by Kkids.
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